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Welcome to the FSC UK 2024 Consumer Insights Report /)
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Since 2007 FSC UK has conducted an annual consumer awareness survey.
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FSClogo awareness

The 2024 survey was conducted in the United Kingdom via OnLineBus.

* Sample size: 1,279 adults in United Kingdom aged 16+

* Conducted: 21/03/2024 - 25/03/2024

* Base: Unless otherwise stated, base is UK adults 16 + (whole sample)
* Contact: communications@fsc-uk.org



AT A GLANCE
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When shopping for products made from wood or paper, more people
recall the FSC label top of mind than any other certification label.

1%

look for
certification labels

710%

of millennials look for
certification labels

197

recognize
the FSC logo

957

know (at least roughly)
what the FSC logo means

887%

of Gen Z recognize
the FSC logo

197

are likely to give preference to
FSC-certified products

60%

are prepared to pay
more for FSC-certified
products

687%

want reassurance that
forest products are sourced
responsibly






Which materials come from trees? FoREsts’
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think bamboo comes from trees think cork comes from trees think rubber comes from trees
(which it doesn’t - it’s a grass — (which it does — cork is made from the (which it does - natural rubber s
but it can be FSC-certified) bark of the cork oak) tapped from trees)

5 Q. Which of the following materials do you think can or do come from trees? (select all that apply)
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Older people tend to have better knowledge about the O roners
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origins of cork and rubber
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IS IT IMPORTANT TO SOURCE MAN- VAL Vil
MADE CELLULOSIC FIBRES rc foRAR,
SUSTAINABLY?

agree itis important to them
that MMCFs, such as viscose,
are sourced sustainably.

Strongly agree
@ somewhat agree
@ \either
@ Disagree
. Don’t know

82% of those aged 24 — 35 agree,
and 50% of those aged 24 - 35

strongly agree.

Q. Manmade cellulosic fibres (MMCFs) are usually made from dissolved wood pulp or “cellulose” from

trees. Viscose, lyocell, and modal are all kinds of MMCFs and are used to make clothing and home textile
8 products. To what extent do you agree or disagree with the following statement?

“Itis important to me that MMCEFs, such as viscose, are sourced sustainably.”




Daily luxury- top mater:
elegant looks.

Luxe, matiéreo
looké;égan
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ified viscose camisole (Mey)



THE IMPORTANCE OF SOURCING @ron:srs“"
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agree itis important to them
to have reassurance that the
forest products they buy have
Strongly agree been sourced responsibly.

@ somewhat agree

@ \either

@ Disagree

. Don’t know

76% of millennials agree it is important

to them to have reassurance that the
forest products they buy have been
sourced responsibly (42% strongly
agree).

Q. To what extent do you agree or disagree with the following statement? It is important to me to have
reassurance that the forest products | buy have been sourced responsibly.




DO YOU LOOK FOR CERTIFICATION L e
LABELS? P IORAR,

look for products that carry
certification labels when they
shop for forest-based

Strongly agree prOdUCtS (up from 380/9 in
@ somewhat agree 2023).

@ \either

@ somewhat disagree

. Strongly disagree

2x as many people asin 2023 strongly
agree that they look for certification
labels.

_ . L : . » 75% of parents look for products that
Q. A certification label is a label or symbol indicating that compliance with a standard has been verified.

To what extent do you agree or disagree with the following statement? carry ce rtification labels.
1 “When shopping for forest-based products, | look for products that carry certification labels.’
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PROMPTED RECOGNITION OF THE FSC T
Tolclo! i

recognize the FSC logo.

Seen before & understand

know at least roughly
Seen before & roughly understand .
Seen before but don’t understand What It means.

Not seen before

90% of those who look for
certification labels and 88%

of parents recognize the FSC
Q. Have you ever seen this logo before? |Qg O.
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Younger people tend to have higher awareness and Payre—

understanding of the FSC logo S b
il g
" recognize the FSC 8 3 °/ "3 recognize the
logo. (o) FSC logo. | \
'a
4 IS A
" know at least © know at least
roughly what it 6 4 /o roughly what it
means. means.

Q. Have you ever seen this logo before? . “\\ \‘\\ &
© Good Faces; Merritt Thomas via Unspl \\ \ E
e, \ ‘-7.;



PURCHASE PREFERENCE @ronrsrf
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are likely to give preference to
FSC-certified products.

Very likely

Fairly likely
Not very likely
Not at all likely

Don’t know

95% of those who say they recognise
and understand the FSC logo, and
87% of those who recognise it and

Q. This logo belongs to the Forest Stewardship Council (FSC) and is used to identify wood, paper and kn ow rou g h |y Wth It mean S, dre
other forest products (e.g. fencing, timber, tissue, copier paper/greeting cards etc.) that have been “ke | y to g ve o) refe rence to FSC-
sourced from responsibly managed forests, recycled materials and other controlled sources. Please t

imagine there was a wood, paper or forest product with this logo on (an FSC-certified product), and one Cel’tlfled pl’Od ucts.

without. How likely would you be to buy the FSC-certified product, compared to the uncertified product

without? (Please select the option that BEST applies)




WOULD YOU PAY MORE? L=

Don't know 13%

No ~ | 60%

More than 100% 1%

would be prepared to pay
Up1o100% [ 2% more for an FSC-certified
Up to 50% 5% prOdUCt‘

w0z | o
74% of Gen Z, and 77% of millennials,
Up to 10% _ 19% would be prgpared to pay more for
an FSC-certified product.
uero % [ -

0% 5% 10% 15% 20% 25% 30%

16 Q. Would you be prepared to pay more for an FSC-certified product?
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‘ 80% of 25-34-year-olds, and

WOUI A | :‘ ® Ve @ Or = 70% of 35-44-year-olds, would
o_ o > have a more positive opinion of

| e a brand or retailer if they saw
pos It I \ the FSC label on their products.
brand ortetait
saw the FSC labe

their pro S.

Q. To what extent do you agree or disoqse with the following statement? | n of a brand orre C label on their products.

i \ \"-».

© FSC Sweden / K Orjavik



HOW OFTEN DO YOU CHOOSE FSC' @ Fg::ﬂsl.
CERTIFIED PRODUCTS? rsc FoREVE

Q. How often do you give preference to products that carry the FSC logo?
Base: All aware of FSC logo

always or usually give
preference to FSC-
certified products

Always
@® Usually
. Sometimes
@ Never 69% of millennials always or
@ Don'tknow usually give preference to

FSC-certified products.

38% of parents always give
preference to FSC-certified
products.
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